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200 Participants 190 Responses

Score (%)
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Least Engaged

Design

84.8% 1.2%

Leadership Communication

most Engaged

Sales

90.2% 2.2%

Alignment & Imp... Communication

Engagement Summary

Departments

Engineering 12 responses 90 %

Customer Success & Relations 20 responses 70 %

Design 8 responses 50 %

Marketing 11 responses 30 %

reporting factors

Leadership 12 responses 90 %

Teamwork 20 responses 90 %

Company Alignment 8 responses 90 %

Work Safety 11 responses 90 %

Engagement Trends Analysis
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Respondents Score Distribution

100%

75%

50%

25%

0

Overall Design Marketing CSM Sales HR IT Finance Frontend Devops Security Operations

Highly engaged respondents Least engaged respondents

Top Keywords

word cloud

Leadership

Growth
Support  

Burnout

Stress

Happy

Growth

Training

Happy

Satisfied

Balance

Feedback

Motivation
Recognize

Purpose

Benefits

word distribution

Leadership 4355

Growth 2345

Satisfied 1230

VoluptatumPurpose 800

Motivation 234

Feedback 90

Training 30

Engagement vs Response Matrix

Engaged Yet Silent

Passive Observers
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Active Responders

Responsive Enthusiasts

HR

HR

EN

Engineering

DE

Design

DE

Design

DE

Design

BN

Backend

FN

Finance

IT

IT services

Animation
Pre Sales

EN

Engineering

TP

TPM

Sales

This report serves as a sample demonstration, showcasing 
the measurement of organizational data using fictional data.Engagement Report

This sample report has been generated using ThriveSparrow. 
All data is for representational purposes only.


